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Abstract

Research study aim is to explore those Factors that are environmental
concern, environmental attitude, environmental knowledge and social
influence which effect Green Purchase Behavior in Quetta. The current study
purpose is to identify the factors affecting the consumer purchasing behavior
regarding the green items in the developing nations. This study is handy for
the researchers who are working or studying green products as it would lead
them towards them future studies upon this topic. This study is helpful for
green taking steps, campaigns and policies can be taken by the govt in the
light of the study of GPB, in term would permit growth of green industries
and business directly encouraging growth of green products.This study is
helpful for initializing business in developing countries in the green market
through investments in green products, as well as giving potential growth for
the business ready to switch over the green products and will be helpful for
filling green marketing gapes as well. Present exploration is a “descriptive
study”. This study is quantitative in nature and cross-sectional. In this study
primary data was collected with the help of 5 Likert scale questionnaire
which was distributed to 350 respondents in shopping malls in Quetta. The
current study findings show that factors affect positive and significantly on
consumer purchasing behavior.
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Introduction

Background of the Study

The idea of green items is identified with maintainable production and supply
chain administration, which includes (Palevich, (2012): Environment cordial,
Planet welcoming, Individuals’ agreeable models, Techniques ,Practices. The
idea of green is reached out towards relatively each procedure advance
(Palevich, (2012) of: Acquiring raw material, Packing, Storage, Carriage and
Delivery of items. Unmaintainable level of utilization universally prompts
extreme ecological maintainability issues, for example, an Earth-wide
temperature boost, natural resources contamination, and left-over resources
that initiative people towards changing its ordinary utilization examples
besides PB (buy conduct) to the quest for natural supportability. Thusly, the
concept regarding green consumer conduct is been developed as another
worldview relating to marketing for advertisers and researcher in domain of
modern buyer look into (Lai & Cheng, 2016) and (Peattie & Belz, 2010). The
improved awareness thoughtfully affects the purchaser, with natural items
market growing at the respectable rate (Bhaskaran, 2006). Climate amicable
items are also called green items and has become a popular expression
nowadays. Nonetheless, to define what 'green' is extremely challenging.
Government sector, environmental associations, business pioneers, customer
vested parties and scholastic local area are overall definitely keen on knowing
what precisely it intends to be 'green'? (Gorman, 2010). As per Tobin, (2009),
green is whatever is climate well-disposed and minimally affect climate.
Numerous purchasers over the course of the years have understood the
significance of climate cordial items and shopping lays extraordinary
significance on the biological issues like favoring biodegradable items, items
with recyclable bundling and so on Such biologically cognizant customers are
in any event, willing to pay more for the harmless to the ecosystem items. A
substantial number of purchasers from everywhere throughout globe are
being concerned about ecological issues (Diekmann & Franzen, 1999).
Costumers that are been worried regarding surrounding are being sensitive
regarding the info for surrounding but as well to commodities, its preparation
and the brands that may influence it (Minton & Rose, 1997). With respect to
buying conduct, various examinations are being find in developed countries
regarding pro-environmental behavior (Yadav& Pathak, 2016) and (Zhao et
al., 2014). Whereas regarding the Asian context developing nations like
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China, Pakistan and many more, some of the studies are been found regarding
the PB for the green items, yet a lot of work required in Asian setting. The
contemporary issues faced by the world at present such as energy crisis,
climatic change, and the rapid surge in environmental pollution have garnered
increased public attention regarding environmental issues (Skogen et al.,
2018). The exponential economic growth in the developing countries has led
to an excessive depletion of natural means that has been outcome in an
increase in ecological damage (Li et al., 2019; Ramayah et al., 2010).
Various businesses and organizations are now inculcating sustainable
practices into their business models with a special focus on the environmental
domains in their marketing endeavors (Kautish et al., 2019). One of the major
facets of environmental sustainability is the concept of green consumption
(Awuni et al., 2016). The adoption of green products could take a very
important part in mitigating the environmental impact (Malik et al., 2017).
Many studies have been undertaken in the context of developing Asian
nations with regards to the determination of major antecedents of green
consumption intention (Genoveva&Syahrivar, 2020).

Research study aim is to explore those Factors that are environmental
concern, environmental attitude, environmental knowledge and social
influence which effect Green Purchase Behavior in Quetta. As internationally
green economy has a great shift all over the world in most developing states
but in terms of Pakistan lack of investigations done upon knowing green
acquiring conduct so this leads towards a great need for doing research on
green purchasing behavior. The current study purpose is to recognize aspects
affecting the consumer acquiring conduct regarding the green items in the
developing nations. This study is helpful for green taking steps, campaigns
and policies can be taken by the govt in the light of the study of GPB, in term
would permit growth of green industries and business directly encouraging
growth of green products.
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Theoretical Framework

Independent variables Dependent variable

Environmental concern

Environmental attitude

Green purchase behavior

Environmental knowledge

Social influence

2.2.Hvpothesis

H1: EC is positively related to GPB

H2: EA has positive relationship with GPB
H3: EK has positive relationship with GPB.

H4: There 1s a positive relation between SI and GPB

Literature Review

Green purchase behavior (GPB)

GPB implies the purchase of environment friendly things or sustainable items
which can be 'recyclable’ and 'helpful' to earth which elude such things that
hurt the earth and humanity (Mostafa, 2007). CB (Consumer behavior) for GP
stays for the most part assessed as far as their customers' willingness to
acquire/consume green commodities and such conscious conduct at last
altered their buy decision for corresponding items so as to friendly for natural
sustainability (Joshi and Rahman, 2015). Pertinence of theories on consumer
behavior by means of criterion gauge are as yet uncertain as their conflicting
viability for the recent situation of various local surroundings (Joshi &
Rahman, 2015).

In addition altered behavioral trials were used with an extensive variety of
environment welcoming items involving Asian markets, viz. healthy skin
items (Hsu et al., 2017), energy efficient products (Ha & Janda, 2012), natural
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items and vegetables (Zagata, 2012) , (Kim & Chung, 2011) and (Zhou et al.,
2013), eco-friendly packaging (Prakash & Pathak, 2017), and general green
items (Chan & Lau, 2002) , (Chan, 2001) , (Lai & Cheng, 2016) , (Chen &
Chai, 2010) and (Yadav& Pathak,

2016).The ‘sustainable or green goods’ are the products that basically are
favorable for people and atmosphere as these products are:Ecofriendly carry
bags,Energy saving bulbs,Herbal products, Recycled papers, Vehicles,
Household Items, Energy efficient appliances (Lee, 2008) and (Joshi &
Rahman, 2015).

Chen and Chai, (2010) studied green acquiring conduct domain. In this study
eco-welcoming acquiring factors impact on green acquiring conduct was
examined. The outcomes of current study showed that these factors have
positive impact upon green purchasing behavior.Joshi and Rahman, (2015)
recently studied green purchasing behavior domain. In this study green
purchasing factors impact on green purchasing behavior was examined. The
results of current study showed that these factors have positive impact upon
green purchasing behavior. Another study undertaken by Tudor et al. (2008)
indicated that increased environmental knowledge positively influences a
person to engage in green and eco-friendly behaviors. When the consumers
possess more knowledge regarding the environment and its related issues,
they will be more likely to develop green attitudes and behaviors (Afsar et al.,
2016). Moreover, Al-Shemmeri and Naylor (2017) indicated that people will
greater environmental knowledge are more committed towards the
preservation of their surrounding environment and hence engage in eco-
friendly behaviors such as buying green products.

Environmental concern (EC)

Environmental Concern can be regarded by way of the views and opinions of
a person regarding various environmental issues and the attitudes that emerge
as a result of interaction between the individuals and the environment. In
context of research regarding the ecological behavior, EC is constantly
regarded as a person's worry level to the natural issues. EC is being
underscored a very important cognitive measures with a specific end goal to
anticipate one's environmental cordial behavior in the writing of green
advertising after some time. All in all, it holds the people's consciousness
regarding the ecological issues and their accessibility to deal with the issue
(Prakash & Pathak, 2017). Researchers announced that EC has an immediate
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and critical effect on state of mind towards GP which additionally impact on
PI of such items (Paul et al., 2016) and (Yadav & Pathak, 2016). Maloney,
Lee’s (2008) conclusions recommended that EC found the second predictor of
GPB which is exactly after the SI. Environmental Concern (EC) can be
regarded as the views and opinions of an individual regarding various
environmental issues and the attitudes that emerge as a result of interaction
between the individuals and the environment (White & Simpson, 2013).
Environmental concern has been termed as a major predictor of pro-
environmental attitudes and behaviors Mcdonald et al. (2015). Newton et al.
(2015) defines environmental concern as the consciousness of the individuals
towards the environmental and ecological issues and a desire to undertake
actions to mitigate them. Singh and Bansal (2012) describe EC as the
consciousness of the people towards environmental issues and their
perceptions regarding the importance of solving these issues. According to
Weigel (1978) EC pertains to the awareness of an individual towards
environmental issues which is reflected in various ways such as attitudes,
recognition and response towards these issues. Mostafa (2009) observed that
environmental concern was a major predictor of green intake behavior and
very large difference was observed of ecological concern between eco-
welcoming and non eco-welcoming users. Suki (2016) posited that substantial
ecological concern could be reflection in goods that are used by consumers
and the individuals having a sophisticated grade of ecological concern remain
inclined to adopt and buy eco-welcoming goods. The users that

are extra worried around their surrounding ecosystem are more likely to
undertake efforts for environmental protection. Hence, the users who possess
a greater sense of ecological concern demonstrate extra willingness to be
involved in green intake behavior by paying for ecologically welcoming
goods and service sector (Xu et al., 2020).

Environmental attitude (EA)

Attitude is being characterized as a choice of unfaltering favorable plus
antagonistic opinions referring to a particular individual, question, activity or
issue, that might move to the point of playing out the action (Kataria et al.
2013). At the end of the day, it involves the understanding single has about a
specific individual, stuff. Attitude is molded through a man's opinion plus
ethics and is imparted as the decidedly and contrarily valuation a single act a
certain conduct. Actually, Attitude is characterized as the determination to



-903 -

carry on in a particular way (Kaufman et al. 2012). Various examinations
demonstrate the relationship among attitude and behavior are being fortified
as soon as states of mind are coordinated at directing firm eco-friendly
conduct, e.g.: reusing, instead of ordinary ecological issues. People's green
acquiring conduct choices are much of the time depended on their natural
attitude. Empirical research has transcendently suggested a huge positive
relationship among natural intent and conduct. Attitude is being recognized as
imperative pointers of behavior, behavioral intent, and brilliant components
of factors in one’s behavior inside the social psychology research on
behavioral examinations. Aim is impacted by demeanor plus the additional
positive state of mind, more noteworthy the expectation to accomplish
activity would be. Attitude are pointers of purchasing intent plus unavoidably
purchasing conduct, hence, the more ideal attitude, the more persuasive
purchaser will purchase eco-accommodating items by means of restricted
accepted items (Kataria et al., 2013; Kaufmann et al., 2012 and azifehdoust et
al., 2013).

Environmental knowledge (EK)

Most of individuals doesn't have sufficient information concerning
environmental problems to perform competently towards for earth. As
meaning of EK is an accustomed as general understanding of reality, thoughts
plus connections in stuff of natural surroundings and its critical ecosystem.
Hence, EK involves what people grasps with respect to environment,
fundamental connections coming full circle in ecological features or results,
acceptance of entire frameworks, and shared tasks needed for nonstop
improvement. Picking up a raised level of understanding yields fundamentally
more prominent expert environmental conduct. Natural understanding
impacts the people's aim to buy eco-accommodating wares (Kaufmann et al.,
2012), Individuals' leaning to purchase eco-amusing items include their
outlook and appreciation regarding the possibility of naturally friendly items,
which they gather in the midst their life (Vazifehdoust et al., 2013).Fryxell
and Lo, (2003) describes environmental information as "an overall
information on realities, ideas, and connections concerning the indigenous
habitat and its significant environments".According to Fryxell and Lo, (2003)
an individual’s knowledge regarding his/her surrounding environment holds
immense importance. Environmental knowledge signifies the process of
assessing the environmental conditions in the context of Literature Review 13



-94 -

adopting a sustainable balance through the aid of various social and economic
developments (Jamison, 2003). Prior studies have revealed antecedents that
affect an individual’s environmental behavior. For instance, Kaplan (1991)
environmental knowledge significantly influences an individual’s decision-
making process. In general, it has been observed that people tend to distance
themselves from situation regarding which they have limited knowledge.
Chan et al. (2014) argues that the individuals who possess more knowledge
regarding various environmental issues tend to exhibit eco-friendlier behavior
by consistently engaging in buying environmentally friendly products and
services. Increased knowledge on the environment adds to overall
environmental concerns and awareness of the people (Zsoka et al., 2013).
Hence it can be ascertained that ecological knowledge, attitudes, and
principles are mainly influenced by positional and intentional factors that
form the most important factors that influence an individual’s level of
environmental awareness (Zsoka et al., 2013). There are also certain other
external factors besides internal factors which significantly affect an
individual’s values, attitudes, knowledge and which in turn influence green
behavior. These external factors consist of traditions and pressures that are
derived from the social environment which includes family, friends,
education, etc. These exterior features cause up to 80% of an entity's
ecological consciousness (Lukman et al., 2013).

Social influence (SI)

Information collected from the individuals may have a remarkable impacts or
colossal effects on buyers are recognized as SI. As demonstrated by Ryan
(2001), social unique hints relationship amongst a man with various
individuals. It recommends that a distinct bids their emotions, consideration
and qualities with various individuals with whom he or she chatted with. For
instance, how abundant the one has built data around green stuff from his or
else her family, entirety he or else she examines in the arena of natural things
with his or else her associates and the aggregate he or else she grants the data
around green stuff to family (Finisterra do Pago and Raposo, 2008). Kalafatis
et al. (1999) moreover described regarding the "societal standard is even if
activity must or must not complete that activity from responder in a referent's
perspective”. As referent's viewpoint in at this time possibly will be portrays
as per standpoint of partners, neighbors, affiliations, relatives, or diverse
referents. As demonstrated by Daido (2004), variation in common can modify
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mindset plus ramification the conduct of individuals. Exactly when
individuals came to complete combination of things that they were not
compulsory to take after, SI can have provoked a notable touching in persons
social. This suggested persons would purchase green stuff when their societal
context is asking the persons to proceed in green mode.

Research Methodology

Present exploration is a “descriptive study”. The reason to select this type of
study is because it describes, organizes and summarizes the data as well as
causal in nature, which shows causal connection between independent and
dependent variables.This study is quantitative in nature and cross-sectional.
Data Collection & Variables of Study

Primary data

In this study primary data was collected with the help of 5 Likert scale
questionnaire which was distributed to 350 respondents in shopping malls in
Quetta.

Questionnaire

In this study information was gathered by doing adoptive questionnaires with
little changes keeping in mind the end goal to get legitimate result as they will
be self-administered questionnaires as well for the cause of elimination of any
kind of biasedness in findings for the recent examination.

Variables Sources Items

Dependent Variables
Green Purchasing Behavior Ragavan, &Mageh,,(2013). 4
Independent Variables

Environmental Concern Tang, (2014). 4

Environmental Attitude Yadav, R., Pathak, G.S., 5

Environmental Knowledge 2016. 5

Social Influence Tang, (2014). 4
Sampling

As the different studies conducted on the basis of convenience sampling due
to its peculiar nature and difficulty in collection of data (Usman and Jan
2015), (Hamid and Hatim ,2012), (Malik and Aqeel 2017), so the scholar will
also adopt the convenience sampling for the investigation. The sample of the
current study was 350 respondents living in Quetta city, which is considered
suitable and fits the directions proposed by Kline (2011) and Hair et al.
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(2015). The research was conducted in shopping malls in Quetta. The
shopping malls are Millennium shopping mall, Bolan mall cant, Gold city
mall and MDS mall Quetta.

Population

The population of the current study was the those who have attain the age of
18 and above and educated consumers (at least intermediate pass) in Quetta
who are likely to have some awareness of the green purchasing behavior. The
study of behavior is being interpreted without any difficulty by educated and
adult people that tends to answer the required survey properly relatively by
less educated and not grown-ups (Chan, 2001), (Kumar et al., 2017) and (Paul
etal., 2016).

Research Analysis Tools

The data analysis and statistical significance of the results was examined
through utilizing SPSS 22 and to make the examination customized.

In this investigation following tests were used to know variables significance
and relationship:

Descriptive statistics

Reliability

Correlation

Regression Reliability

RESULTS

Frequency and percentage of respondents’ Qualification. 25 people were
having inter qualification with percentage of 7% while 100 were having
qualification of Bachelor.With percentage of 28.6%. 140 people were
hooding degree of Master with percentage of 40%. MS degree holders were
69 and with percentage of 19.7%. While people with PHD qualification were
16 with percentage of 4.6%.Whereastable shows frequency and percentage of
respondents’ Age. 4 people fall under age group of 18-25 with percentage of
1.1% while 123 people fall under age group of 26-33 with percentage of
35.1%. 170 people fall under age group of 34-41 with percentage of 48.6%.
While 52 people fall age group of 42-49 with percentage of 14.9%. and only
one person had age of more than 50.

Income Frequency Percent
Below 10000 104 29.7
10000-20000 207 59.1
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20000-30000 4 1.1
30000-40000 17 4.9
Above 50000 18 5.1
Total 350 100.0

Above table shows frequency and percentage of respondents Income’ 104
people have income of below 10000 with percentage of 29,7% while 207
people have income between 10000 - 20000 with percentage of 59.1%. 4
people have income between 20000 - 30000 with percentage of 1.1%. 17
people have income between 30000-40000with percentage of 4.9%. The
income above 50000 was of 18 people with percentage of 5.1%.

Reliability Statistics

Variables
Cronbach's Alpha
EA .729
SI .740
EC 761
EK 755
GPB .709

Above table shows Reliability Statistics of variables used in current study.

EA reliability is .729 which is more than .7 acceptable Cronbach's Alpha
value. This shows that a EA datareliability is high and data collected for the
study is reliable.

Slreliability is .740which is more than .7 acceptable Cronbach's Alpha value.
This shows that a SI data reliability is high and data collected for the study is
reliable.

EC reliability is .761which is more than .7 acceptable Cronbach's Alpha
value. This shows that a EC data reliability is high and data collected for the
study is reliable.Its reliability has highest among a variables of the study.
EKTreliability is .755which is more than .7 acceptable Cronbach's Alpha value.
This shows that a EK data reliability is high and data collected for the study is
reliable. Its reliability has highest among a variables of the study.

GPB reliability is .709which is more than .7 acceptable Cronbach's Alpha
value. This shows that a EK data reliability is high and data collected for the
study is reliable. Its reliability has highest among a variables of the study.
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All variables Cronbach's Alpha values are more than .7 Cronbach's Alpha and
this shows that a variables data is reliable.
Descriptive Statistics

Items Mean Std. Deviation
Gender 1.4029 54114
Qualification 2.8600 96669
Age 2.7800 71428

ncome 1.9657 .98352

Descriptive Statistics shows the mean and standard deviation values of the
variables used in the study.
3.3 Correlations

GPB | EA EK SI EC
GPB 1
EA A485%* | 1
EK A86** | 597** | ]
SI A32%% | AT0%* | 422%*% | ]
EC J81H* | 405%* | 443%*% | 394%* | ]
**_ Correlation is significant at the 0.01 level (2-tailed).

H1: EC is positively related to GPB

EC and GPB correlation is .381**which mean EC and GPB has positive and
significant relationship with each other. This means if EC increases then GPB
increases with it, hence H1 is accepted.

H2: EA is positively related to GPB

EA and GPB correlation is .485** which mean EA and GPB has positive and
significant relationship with each other. This means if EA increases then GPB
increases with it, hence H2 is accepted.

H3: EKis positively related to GPB

EK and GPB correlation is .486** which mean EK and GPB has positive and
significant relationship with each other. This means if EK increases then GPB
increases with it, hence H3 is accepted.

H4: Sl is positively related to GPB

SI and GPB correlation is .432** which mean SI and GPB has positive and
significant relationship with each other. This means if SI increases then GPB
increases with it, hence H4 is accepted.
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Regression

Coefficientsa

Model B t Sig.
I(Constant) .881 3.242 .000
EC 142 2.366 .000
EA 129 1.891 .000
EK 282 3.861 .000
SI 212 3.379 .000

a. Dependent Variable: GPB
b. Predictors: (Constant), SI, EK, EC, EA
R=.522, R square= .273, F=32.366
The above table shows values of R and R Square. The R value is .522 or
52.2% which indicates degree of correlation among variables utilized in
study. The R Square is .273 or 27.3% indicates degree of dependent variable
explained by the independent variable of investigation.
The above table shows the significance of the research model of the study
which is significance and perfect fit. The F is 32.366 which is more than 2.
EC t value is 2.366 which is larger value than 1.96 and the significance value
is .000 which is less than 0.05. Its beta value is.142 that shows one unit
change in EC will alter in GPB by. 142 in units.
EA t value is 1.891 which is a bigger value than 1.96 and the significance
value is .000 which is less than 0.05. Its beta value is .129 which show that
one unit change in EA will change in GPB by .129 in units.
EK t value 1s.3.861 which is a bigger value than 1.96 and the significance
value is .000 which is less than 0.05. Its beta value is .282 which show that
one unit change in EK will change in GPB by .282 in units.
SI t value is 3.379 which is a bigger value than 1.96 and the significance
value is .000 which is less than 0.05. Its beta value is .212 which show that
one unit change in EK will change in GPB by .212 in units.
Conclusion and Recommendations
The current study purpose is to identify the factors affecting the consumer
purchasing behavior regarding the green items in the developing nations. This
study is handy for the researchers who are working or studying green
products as it would lead them towards them future studies upon this topic.
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This study is helpful for green taking steps, campaigns and policies can be
taken by the govt in the light of the study of GPB, in term would permit
growth of green industries and business directly encouraging growth of green
products. This study is helpful for initializing business in developing
countries in the green market through investments in green products, as well
as giving potential growth for the business ready to switch over the green
products and will be helpful for filling green marketing gapes as well.
Recommendations
The current study has following recommendations: Future studies should
study other factors effecting green purchase behavior.Future researches
should increase sample size.Studies should be done on other cities of Pakistan
such as Islamabad, Rawalpindi, Lahore, Karachi etc. Upcoming studies
should study also study buying and selling behavior. Future researches should
include mediator and moderator variables.
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